& 9723 Bl Department Curriculum Map

4% “T1%& Department
Depallit;reijlﬁ\—lame 74 8 % Department of Marketing
Il Fj.‘] F7 1 T Master
Division
¥ 5 P # Education Goals
S 5 BEPNE
Number Content
A {7 4 ¢ 72 53 Marketing Management Knowledge
B > 3k AR TF Global Perspective
C 4+ € # =g Social Responsibility
D £1#7%2 48 3 Innovation and Leadership
E p i %K 485 4 Indipendent Problem-Solving Ability
g 4 1w it 4 Student Core Competencies
ot AP PG HART Rkl
Number Content Corresponding Education
Goal Number
A #+ 2] 2. % Critical Thinking A
B % ¥ f3k Professional Knowledge A
C 7404 1> 23 * Application of Marketing A
Management Methods
D > IR AL T Global Perspective B
E i+ € # i g Social Responsibility C
F £] %7 Innovation D
G 48 3 Leadership D
H p &K 48 4 Indipendent Problem-Solving E
Ability

% t3E Note -
L& jororfhzFin] > ZHIF ALF B LI5E > FANES -
Complete the map separately for each division, including Bachelor's, Master's, and Doctoral program.
blde FEFLITHBA -2 A2 FTEMALIL JEBEA -2 L=
For example, Forms 2 and 3 must be completed for Bachelor's program in Management Information Systems, and also for
Master's program in for Bachelor's program in Management Information Systems.

2HTPHEEFPI A RN EFAE SR LA o

Codes for Education Goals and Core Competencies must be in uppercase English alphabet letters.
3V RARIL (&) WEBKRTPEZ SRS o

Education Goals and Core Competencies can be specific to the division in question.

K D

K% A & & Signature of Responsible Person :
R E =3 ¥ & F Head of Planning Division :

114#027 04p Date : 2025/02/04



74 % % Department [ll#8 X ¥T Master's Program

#A2 4 FH % Curriculum Plan

ZHEW Cf [ BB [emgnse
¢ o dge LA ) Pl 3
Courzt%t;'ei ity F(ilzlot:sx)ls C - di > R # = Course Offering & 3L R k
A Course Title in English OITESPOI‘] INg| Recommende Unit emarks
Chinese lalsla Education d Course
Goal Number | Division
Botiw A2 (F R LE > il B ~ E 1)
College Core Courses (not required if none, otherwise please indicate Required Courses and Elective Courses)
Kep # 2 Strategy Management M|[A|S]|3 EFT'# PRI 6 Azl v i3 Y2
First year College of Management PLEE T EME
A FRER Human Resources Management |M| A| S| 3 EFT'# PRI =, 5 e (1134
First year College of Management & B 423§ * )Select 2
o . - PR courses from the list
YiFEE tional M t M| A 3 >
FEFS Operational Managemen S First year College of Management with Marketing
I . . FA— FRF IR Management as a
2 F 1 M t M| A 3 .
PAirg L nancial Managemen S First year  |College of Management required course.
R . - FEE R Overtaking can be
ey Marketing Management MIAIS)3 First year  |College of Management counted as elective
i ? Ty credits. (For students
FTadm Information M t M| A 3 S
PR ormation Vanagemer! S First year College of Management enrolled after 2024)
& i3 AR
Required Courses
5 RE LT Multivariate Statistical Analysis |M|[ A | S| 3 |CH EF.T - FHE .
- First year  |Department of Marketing
_ ) . KA - TR X
FHET (= Marketing R h (II M| A 3 |ABD
FHEIE) arketing Rescarch (1T) S First year  |Department of Marketing
. . = TR X
1% Th M Y | 6 |ABCFH
= oo ¢ c Second year |Department of Marketing
Muprr o RBIRBEARD ¢ (1F4 g Ermiizs)

Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)

1 U-5 L 342 ~ M-F L 342 ~ D-% L 342 o U-Bachelor's program, M-Master's program, D-Doctoral program.

20A-RF B Y 0 Coo T 0 4o A ik MR B AR BT

A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.

3: S-#¥ i Y-4#3 - S-Semester course, Y-Year-long course.
4:4p (2 2E) BF A4k (G EF ) o Total course (full-semester or full-year) credits (in Arabic numerals).

AP A

% 3 Signature of Responsible Person :

A3 H =3 F % F Head of Planning Division :

114#027 04p Date : 2025/02/04




74 & % Department [lI#f L T Master's Program
A2 F 4 Curriculum Plan

=5 3 NG .
3x) Plans M 2 BE B
e HA LA B gL (Notes) Corresponding "R“* 3% P ~d M 3 ¥ = Course Offering %3
Course Title in Chinese Course Title in English Education Goal C ecommence Unit Remarks
ourse Division
1121314 Number
iE 8 $4% Elective Courses
o Current Issues and Directions o N FRLrT g s .
N T AR A . M| A| S| 3 |ABCDEF . i . SBFE A
LR for Marketing Senior of Master |Department of Marketing i it
s Integrated Marketing * o R FT R K- o
AL F AR . M| A 3 |ABCFGH . . B A
Eerax Communication S CFG Senior of Master |Department of Marketing EFE KA
o . S w MR LT A E k R
T_Y Wk B A
R Pricing Strategy MA LS| 3 BC Senior of Master |Department of Marketing EFETAE
e Contemporary English Thesis * o R FT R K- o
§REHY Bive L. . M| A 3 |[BCEH . . LA e S
BRES R R ER Writing & Presentation S c Senior of Master |Department of Marketing EFe T
. The Psychology of Color in A AL FT g s s
T Lo Id . M| A| S| 3 |ABCI . . B A
ez ¥ Marketing Senior of Master |Department of Marketing EFETAE
3 Customer Relationship < AL T FHE k s
iz e g M| A 3 |BCDH . . LA e S
L Management S C Senior of Master |Department of Marketing EFe T
A B TR PSR B ~ 5 |Sustainable Development in < r ARLTT A E k .
. M| A| S| 1|DF . . B FE A
A BT R ERLEY Data Science Senior of Master |Department of Marketing EFE AT
o Data Analytics for Marketing <o R FT FHE K o
T H T B A (- M| A 2 |B EFF s
AR B () Research S C Senior of Master |Department of Marketing EFE A
_ . . < w MR LT A E & .
KA R Anal M|A|S|3|CH . ! . SBFE A
i e CEICSSIon Analysis Senior of Master |Department of Marketing i it
bR e . Sw AL |FHE o
FRERE() Econometrics (1) MIALS | 31ABC Senior of Master |Department of Marketing AR
. - Channel Strategy and - g s
74V R R M| A| S| 3 |ABDFH . .
74 Management First year Department of Marketing
fFa R e v Marketing Planning & Strategy | M| A | S [ 3 |JABCFGH - FHE
’ v First year Department of Marketing
L . - g s
2L -
FRLRE) Econometrics (IT) MEALS|3|C First year Department of Marketing
. . . - T8k
B R 5 A T Anal M| A 3
PR R LA ime Series Analysis S ¢ First year Department of Marketing
. - g s
5 1w 5
FEpE Management Science M A|S |3 |BCH First year Department of Marketing
o . . . - T8 k
T A A Analytical Model: Market M| A 3 |B . .
el nalytical Models in Marketmg S C First year Department of Marketing
ik & S (7 A Social Structure and Marketing | M| A | S | 3 [BCEFH - FHE
v First year Department of Marketing
o Product Strategy and FA- T8k
Sk B e M| A 3 |B . ! .
A&AnAY Management S C First year Department of Marketing

Mo RA| L g AR

(134 WEgraErmeis)

Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)

1:U-§ 2 34z ~ M-Fi L 34z ~ D% L 3%4% o U-Bachelor's program, M-Master's program, D-Doctoral program.

20AT B Y C-p TR hoF i Ak B A R E
A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.

3:S-##% Y-8 &% - S-Semester course, Y-Year-long course.
4:4p (2 & 2rE) AF LS8k (FHEMEOHET ) o Total course (full-semester or full-year) credits (in Arabic numerals).

AP

% 3 Signature of Responsible Person :

4" =3 F % § Head of Planning Division :

114#027 04p Date : 2025/02/04




74 & % Department [lI#f L T Master's Program
A2 F 4 Curriculum Plan

=5 3 NG .
i) Plans I #$EP R BB 22503 Ak B
Yoo R b EY AL (Notes) Corresponding "R“* 3% dod ® % ¥ = Course Offering | # 3
Course Title in Chinese Course Title in English Education Goal C ecommence Unit Remarks
ourse Division
1121314 Number
i¥ 13 342 Elective Courses
B A8 F AR Applied Marketing Analytics M|[A]| S| 3 |BC ﬁ 3 FHE .
) First year Department of Marketing
Smart Technology Marketing
FEMARLEFHEFE and Development (Originally Ml alslslep - e gk
(R % AL 174) known as Marketing of High First year Department of Marketing
Technology)
e b 1 Advertising and Marketing FA - R K-
2, 89 (5 4
Reminsndg Communications MIA]S |3 BCF First year Department of Marketing
.. o - TR %
MR T
L ER R Qualitative Research Methods | M| A | S | 3 |CH First year Department of Marketing
AR - fF4E L
Y32 (= les M t (I M| A 3 |BCEH
HRERE) Sales Management (ID S C First year Department of Marketing
rHELF R Global Logistics Management |M | A | S| 3 [BCDH - FHE
e First year Department of Marketing
o ) Application of Simulation - FHE &
R I Ak € L 2 . . . M| A 3 [BH . .
Hefamih Al 115 2 Theory in the Social Sciences S First year Department of Marketing
I International Marketing - FHE .
R 5 S A ‘
Rusy Management M| A|S |3 |ABCDH First year Department of Marketing
‘ ) ] - fF4E
EARA eSS Int t 1 Market Anal; M| A 3 [BD . .
RS S it niernahional Market Analysts S First year Department of Marketing
by e . - g s
STy
FAEEs Trade and Marketing M A|S|3|BD First year Department of Marketing
L e e Multicultures and Marketing FA - GE: K-
IR LN R M| A 3 [BD . .
’ ey Strategy S First year Department of Marketing
v . - FHE s
B X5 & JIE . .
Wy 7L Consumer Behavior Theory M| A| S| 3 |BHE First year Department of Marketing
- pb s . FA- THE &
a2 Marketing Theory M| A]S |3 |ABCDF First year Department of Marketing
o Service Marketing and - g s
BFEEFHEEE M| A| S| 3 |[ABCDEF . .
PRI H g Management First year Department of Marketing
. " - FHE &
S I8 e g Brand M t trat M| A 3 |B ; ’ .
R * rand Management and Strategy S cG First year Department of Marketing
. o Decision of Logistics and - FHE .
PR e T A . M| A| S| 3 |BFH . i .
i Ky s Marketing First year Department of Marketing
. . Electronic Commerce and - FHE k
T BB . M| A 3 [BD . ! .
RIpasad Marketing S First year Department of Marketing
R . . . A= g s
i+ & 7 4 Social Market M| A| S| 3 |ABCEF .
g 4 octal Markelng Second year Department of Marketing
ML RBIRBEARD (1 R4 W emt232)

Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)

12 U-5 2 342 ~ M-Fi L 342 ~ D18 L 342 o 1: U-Bachelor's program, M-Master's program, D-Doctoral program.

2
2

AR HCB-R Y HC- L TR EL D o L S L B A Ty
© A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.

3:S-8%% - Y-¥ £ ¥ - 3: S-Semester course, Y-Year-long course.
414 (2L re) B804 (FEFE KT ) - 4 Total course (full-semester or full-year) credits (in Arabic numerals).

KP4 % 3 Signature of Responsible Person :

RAH =i F % § Head of Planning Division :

114#027 04p Date : 2025/02/04




74 & % Department [lI#f L T Master's Program
A2 F 4 Curriculum Plan

=5 3 NG .
i) Plans I #$EP R BB 22503 Ak B
Yoo R b EY AL (Notes) Corresponding "R“* 3 9% dod ® % ¥ = Course Offering | # 3
Course Title in Chinese Course Title in English Education Goal C ecommence Unit Remarks
ourse Division
1121314 Number
1% 13 4% Elective Courses
. Seminar on Distribution A= T K
i IR R AR M| A| S| 3 |ABGH i .
mC R RS Management Second year Department of Marketing
o Seminar on Strategic Marketing A= T8k
% {7 LN M| A 3B
K 4R A Management S C Second year Department of Marketing
VEEFL R Seminar on Consumer Research | M| A [ S [ 3 [ACFH = A .
f Second year Department of Marketing
. Social Network Marketing A= T8k
b e KL . M| A 3 |ABCH .
(i Analytics S ¢ Second year Department of Marketing

MOHIL

A& BLE LR

(1342 Wegrarrmeis)

Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)

1:U-8 4 3Az ~ M-Fi L 342 ~ D-1% L 3%4% - 1: U-Bachelor's program, M-Master's program, D-Doctoral program.

2
2

AL B-RY R CET R L P Ao 4 S A
© A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.

3:S-## 3% Y-8 & ¥ - 3: S-Semester course, Y-Year-long course.
4:4p (28 2E) AF Ak (FHEFEOHET ) - 4 Total course (full-semester or full-year) credits (in Arabic numerals).

PR

% 3 Signature of Responsible Person :

#.341¥ =31 ¥ % % Head of Planning Division *

ds LA BAE TR

114#027 04p Date : 2025/02/04




