4% P73EcA23 B Department Curriculum Map

% #T{% & Department
,35 o fn?ﬁé— = % :
Department Name 748 8 & Department of Marketing
fi Vq.lj & 1 71 Bachelor
Division
¥ 5 P # Education Goals
kL BPEPE
Number Content
A 7 frﬂ £ I frak Marketing Management Knowledge
B “2 B Global Perspective
C ﬁ—_ #* {432 Business Ethics
D B Iy & ¥ Teamwork
g 4 1w it 4 Student Core Competencies
e AP R :H%ﬁﬂfy%%%:
Corresponding Education
Number Content
Goal Number
A B = %~ 7 Independent Analysis A
B % ¥ &3 Professional Knowledge A
C £] % Creativity A
D FLE = % g *  Application of Scientific Methods A
E EE English B
F 2> 7k & 3 Global Awareness B
G & ¥ 157 Business Ethics C
H #iE /i xﬁ' Communication and Expression D
I 534 B £ Coordination and Integration D
P “u’TéiNote :
L& s #rsrpasin] > 85T A B A58 Ay -

Complete the map separately for each division, including Bachelor's, Master's, and Doctoral program.

Gldr t FEFLIIIFTHEBA - Z A2 S FEMLIILY FHEBA R A2 o
For example, Forms 2 and 3 must be completed for Bachelor's program in Management Information Systems, and also for
Master's program in for Bachelor's program in Management Information Systems.
2HETREE PR A Z RPN EYFA AL o
Codes for Education Goals and Core Competencies must be in uppercase English alphabet letters.

3F %A EF (%) WEBRT IEE RS o
Education Goals and Core Competencies can be specific to the division in question.

K PEL % F Signature of Responsible Person :

%8 =3 § ¥ % Head of Planning Division :

114#027 04p Date : 2025/02/04



74 & % Department [ll¥ X ¥T Bachelor's Program
%A% 4 Curriculum Plan

%gf] £ # ' EE
s a)Planirr ) SEEER Y AR
T Er B Corresponding £ 5 B #%E i Course s
Course Title in o . (Notes) h Recommend A ) # 3L Remarks
Chinese Course Title in English Education Goal ed Course Offering Unit
112]13]4 Number Division
fatz o kAR (FRLE - gﬁ—ﬁ T g~ ER)
College Core Courses (not required if none, otherwise please indicate Required Courses and Elective Courses)
- PRER
g Management U|A] S| 3 |ACEF Freshman |College of Management
. - ELE
21 — ?
e+ E(-) Accounting (I) U|A|S|3|ABEF Freshman [College of Management
. - ELE
slg (- ¥
£+ E() Accounting (IT) U|A|S|3|ABEF Freshman [College of Management
. . - FRER
BERE(-) Economics (T) U|A|S|3]ABE Freshman [College of Management
A (= . - PRER
BERE() Economics (IT) U|A|S|3]ABE Freshman [College of Management
. . - ELE
=L 5 VT ?
Bl o] Introduction to Computer Science | U [ A | S| 3 [ABEF Freshman | College of Management
- = CELE
Bk (- ?
AR Statistics (I U A]S|3|ABCG Sophomore|College of Management
. = ELE
B Statistics (T A 3 |aB ¥
FE(E) atistics (IT) u s cG Sophomore|College of Management
. . = ELE
s ¥
& F B Business Ethics Ul A|S]|3|CE Junior College of Management
e . . = FRER
PATEE I Financial Management U| A| S| 3 |ABDEG Junior College of Management
W o - R PRER & 2FELF I pod ER
PR N Ent A 2 |BCE } i
i S & 311 cminar on kntrepreneurs U S CEG Senior College of Management Choose 1 course.
o on . Lz ? I8 fr Overtaking can be counted as
Rk Seminar on Management U|A|S]| 2 |BEFG Senior College of Management | professional elective credits.
& 13 AR
Required Courses
4 - gk
PR N (—
o~ () Caleulus (1) Ul A|Y]2]|ABD Freshman [Department of Marketing
- - FHE &
ek A (= Iculus (I A|lY|2|ABD
o~ (=) Caleulus (ID v Freshman [Department of Marketing
S . * - B L
FEHeEs Consumer Behavior UlA|S]3 BF Freshman |Department of Marketing
o . + - (EE-
T4 (- Marketing M t (I A 3 |ABCDEFGH
FHER-) arketing Management (1) v S ¢ G Freshman [Department of Marketing
o . + = ey
==y t R h A 3 |BD
bk Operations Researc Y S Junior Department of Marketing
_ ) . + = T8 &
AR (- Marketing R h (I A 3 |BDHI
FaEL-) arketing Research (I) Y S Junior Department of Marketing

ML RPIEHE AR (1I4EFeFEImALFA)

Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)
1:U-58 L 342 ~ M-Fi L 342 ~ D-#% L 34% o U-Bachelor's program, M-Master's program, D-Doctoral program.

VAR FHOBAV R Co THELP D e F B AL B A R ¥
A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.

3: S-B#H% - Y-4 &3 S-Semester course, Y-Year-long course.
4140 (2L rE) BF LS ( ;ﬁ—iﬁ fed=ia#icF ) - Total course (full-semester or full-year) credits (in Arabic numerals).

k%4 & % Signature of Responsible Person :

A48 =3 F % § Head of Planning Division

114#027 04p Date : 2025/02/04



74 & % Department [ll§ - 3T Bachelor's Program
Az § %4 Curriculum Plan

3 1R G 25 i3 2
;L) Pf:n; B b fﬁk;
R LA Erupe Corresponding : #i
Notes S Sl fferi it
Course Title in Chinese Course Title in English ( ) Education Goal Remcmz:ded R #3 = Course Offering Uni Remarks
1121314 Number Division
iE B 342 Elective Courses
N . . * - GE: K-
Pl S Introduction to B A 3 |B
&t niroduction fo Busmess v S G Freshman  |Department of Marketing
P . . < - R K-
FaEs-) Introduction to Marketing (I) U|A|S|2|BDE Freshman  |Department of Marketing
B . The Application of Marketing to * - R K-
AR g A 1 |AFI
FH AR D Industry v S Freshman  |Department of Marketing
-2 RN 3 Microeconomics U|A|S|3|[AB t- T ok i . .
a Sophomore |Department of Applied Economics
KR BRI Macroeconomics UlA|S]| 3 |BD c- BLg i
Rt Sophomore |Department of Applied Economics
et . . -z fF4E
FHRER(-) Cases in Marketing (I) U|A]|S|3|ABCDH Sophomore |Department of Marketing
. . . * = GE:E- 2
& ¥ 5 Y W B Role Pl A 2 (BCDI !
£ R usiness Role Playing Game v S c Sophomore |Department of Marketing
. * = fF4E
N . Marketing Psychol A 3 |BAH
Feemg arketing Tsychology v S Sophomore |Department of Marketing
o %‘ - g Organizational Behavior and ulals!slaenr < = FHE i '
Management Sophomore |Department of Marketing
- . L * = EE- I
RS I Negotiat A| S| 3 |AHI
FER Commercial Negotiation v Sophomore |Department of Marketing
e Marketing Data Analysis and 4= fF4E
A E A g . A | S| 3 |ABDHI .
PR TR Application v Sophomore |Department of Marketing
_ Marketing Management of £ = G E-
= f 2 . A[S|3|B .
RASEHER Agricultural Products v Sophomore |Department of Marketing
" * = EE-
L E Product Strat A | S| 3 |JABCEGH
A& roduct Strategy v Sophomore |Department of Marketing
* = GE:
§19(-~ Sales M. t (1 A[S|3|B
HEERE) ales Management (1) v Sophomore |Department of Marketing
PR 4 Internet Marketing U[A]| S| 3|BCFE NS FHE .
Sophomore |Department of Marketing
o 4 T8k
P vk P t Strat A 3 |BD
HHER rocurement Strategy v s Sophomore |Department of Marketing
"R Electronic Commerce U|[A|S|3|BF s - A .
Sophomore |Department of Marketing
o s . * = fF4E
¥4 t M t A 3 |D
TREm Operations Managemen v S Sophomore |Department of Marketing
B AEH 25 Agricultural Marketing and Policy | U | A [ S | 3 |[ABDE c- o5 i . .
. Sophomore |Department of Applied Economics
MM AP RBE AP ¢ (1 P4 AW EL RN AFH)
Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)
1:U-5§ L 32 ~ M- L Az ~ D-#% L 342  1: U-Bachelor's program, M-Master's program, D-Doctoral program.
20A-RFH B VG- T ELD o8 2 AL BTG BT % .
2 : A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.
3: S-8#% - Y-§ & o 3: S-Semester course, Y-Year-long course.
418D (2P A2E) BE LB (FHEPLOET ) o 4 Total course (full-semester or full-vear) credits (in Arabic numerals).
k%4 % % Signature of Responsible Person :
RLH =3 ? % % Head of Planning Division :
114#027 04p Date : 2025/02/04



74 & % Department [ll§ - 3T Bachelor's Program
Az § %4 Curriculum Plan

A& B (% 2
) Plani " SRfe i |FR 5%3
R LA Erupe Corresponding : %
Notes B = C Offering Unit
Course Title in Chinese Course Title in English ( ) Education Goal Rech:::;z:ded Al i Course Offering Uni Remarks
1121314 Number Division
i i3 342 Elective Courses
. = LR
FE mmercial L A|'s| 3 |ABEF ¥
R Commercial Law v S Junior College of Management
- e . Strategic Marketing & <= B &
ATy A 3 |ABCH
Rup el g Management v S ¢ Junior Department of Marketing
e e . . %= FaE s
+3¥
AL H {7 4 Social Network Marketing U|A|[S]| 3 |BI Junior Department of Marketing
. . * = FHE K
R Market d Pack: A 3 |BH . .
e % arketing and rackaging v S Junior Department of Marketing
L . * = R R
) e N fit tion Market A 3 |ABCEFGH !
EE 4 onprofit Organization Marketing | U S CEFG Junior Department of Marketing
" = T8k
(R $F h: 1 Strat A 3 |AB
LhRS Channel Strategy v S ¢ Junior Department of Marketing
. = T8k
E e Retail M t A 3 |ABCEFGH
PRER ctatl Managemen v S CEFG Junior Department of Marketing
) . . * = GE:E-
W4 g 0 hain B M t A 3 |B
BHLEFER Chain Business Managemen v S Junior Department of Marketing
Innovation and New Product * = T E &
1378574 B TR A | S| 3 |ABCEFGH . .
RIFTRATA S F Management v CEFG Junior Department of Marketing
o = fF4E L
AR IR Brand M t A|S| 3 |BF
RS rand Managemen v Junior Department of Marketing
. * = R K-
E Advert A| S| 3|BCH
A+ # verusing v Junior Department of Marketing
. Life Structure and Consumer * = THE &
CART A ) i Y . A|S | 3|ABD . ! .
LRI (A Behavior v Junior Department of Marketing
Research Design & Consumer = fF4E
FEELIFTR . . A | S| 3 |ABDHI . ! .
Wy GANEREE Behavior Insights v Junior Department of Marketing
e . . + = EE-
FAAKF kA Marketing Infc tion Systs A|S|3|BI . .
FaR TR, arketing Information Systems v Junior Department of Marketing
. * = GE: R
Fron g 12 Logistics M t A|S | 3|ABD
P ogistics Managemen v Junior Department of Marketing
, Supply Chain Design & = T8k
EARR e E e A 3 |BDF . .
R Management v S Junior Department of Marketing
. . * = FHE K
R % 74 International Market A 3 |BF . .
R ntemational Marketing v S Junior Department of Marketing
_ . . * = GE: K-
SR RNy Multicultural Market A 3 |BF ’
e wihiculturat Marketing v S Junior Department of Marketin,
P g
" . . = T8k
A D Mak; A 3 |BD !
i 7 [ Consumer Decision ne v S Junior Department of Marketing
i RAEmELARP ¢ (1F4a Wt mtdsa)
Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)
1:U-5§ L 32 ~ M- L Az ~ D-#% L 342  1: U-Bachelor's program, M-Master's program, D-Doctoral program.
20ARFH B VG- T ELPD B 2 AL BTG R % .
2 : A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.
3: S-8#% - Y-§ & o 3: S-Semester course, Y-Year-long course.
418D (2P A2E) BE LB (FHEPLOET ) o 4 Total course (full-semester or full-vear) credits (in Arabic numerals).
K4 % F Signature of Responsible Person :
AHH =4 ¢ § § Head of Planning Division :
114#027 04p Date : 2025/02/04



74 & % Department [ll§ - 3T Bachelor's Program
Az § %4 Curriculum Plan

A& B (H 25 13 2
) Plani " SRfe i |FR 5%3
R LA Erupe Corresponding ; %3
Notes ES S fferi it
Course Title in Chinese Course Title in English ( ) Education Goal Remcmz:ded R #3 = Course Offering Uni Remarks
112]13]4 Number Division
i i3 342 Elective Courses
. E-Marketing Implementation <= THE &
f7alei a7 . A 3 (BCDH . ! .
frafel ik AL Seminar v S ¢ Junior Department of Marketing
e Business Management & <= g s
ol WSl % O . . U|A| S| 3 |ABCH . ! .
EFEF R Diagnosis Junior Department of Marketing
R ] Social Enterprise Marketing U[A]| S| 3|BCFE - 5 FH A .
i Junior Department of Marketing
B AT R Personal Investment Strategy U|JA|S|2]A N i FHE .
’ Junior Department of Marketing
o - RZEREE
, Mult te Statist d Dat: <= 7 .
SRE S TR u 1V§r1a ¢ Stalistics and Lata U|A| S| 3 |BDE ) International Bachelor Program in
Analysis Junior o
Agribusiness
L CETY S
REFgyenm Agribusiness Management U|A| S| 3 |BEFI Jur;()r International Bachelor Program in
Agribusiness
FEmAAL g
. . . . 74 &
WA R Anal; A| S| 3 |ABD ‘T ! . B FE A
A 1T egression Analysis U ¥ Senior or Department of Marketing BFE PRAR
Master
FEmAAL g
. . 74 H
B EARE (- E t 1 A| S| 3 |ABD ‘T ! . B FE A
TREERE(-) conometrics (I) U FT Senior or Department of Marketing B RAR
Master
FEmAAL g
44 . . 2 A
T ek P Strat A| S| 3 |BD ‘T ! . B FE A
T Keg ricing Strategy U ¥1 Senior or Department of Marketing [ i
Master
. . v AR .,
Customer Relationship . THE & R
MY A| S| 3 [BCDH ‘T ! . B FE A
ME W Management v 3% Senior or Department of Marketing EFE AT
Master
Contemporary English Thesis SE S Lo
. . " . 74 H
FRES R B ITE] o . A| S| 3 [BDEH ‘T ! . B FE A
FREe e BT p Writing & Presentation v 3% Senior or Department of Marketing EFE AL
Master
. v AR .,
Integrated Market Fag s
&AM niegrated Marketing U|Als]|3|ABCDHI %t Senioror | & F - . e
Communication Department of Marketing
Master
Current Issues and Directions for SEAHL ok
. ul it . 74 K]
&N TR AR . A 3 [ABCDF ‘T ! . B FE A
FREARE Marketing u S CDFG 3% Senior or Department of Marketing EHE AL
Master
. S AL )
_ . The Psychology of Color in . 745k .
[RE:R-EAEOINE: A " A 3 [ABCI ‘T . B FE A
e 4 ¥ Marketing v S c 3% Senior or Department of Marketing BRI
Master
Data Analytics for Marketing LE S Lo
) . 74 H]
FHFAY 15 (- A 2 (BD ‘T ! . B FE A
R A () Research v S 3% Senior or Department of Marketing EFE AT
Master
Sustainable Development in Data , .
A B T E kB ~ 5 [Science: Environmental il T8k
T\ 1" 7] 3 G .. ¢ 5 A 1 |AB T . 52 ” JE P 2R g
A ER 2R RY Economical, Managerial, and v S 3% Senior or Department of Marketing EFeTE
. Master
Health Perspectives
o . . RS TR %
B RS C Market 1I U|A| S| 3 |ABCDH . ! .
FHER() ases in Marketing (II) Senior Department of Marketing
. . . <z T8k
£ EFLH B Market: A 3 [BCDEF . .
SR usiness Marketing v S ¢ Senior Department of Marketing
MO RPIEHE LR ¢ (1I4EFEFEImALFA)
Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)
1 U-# L 3de ~ M-Fi L A2 ~ D-1% L 342 o 1: U-Bachelor's program, M-Master's program, D-Doctoral program.
20A-EHB-R Y S C-o T o E L PP e L A B R % o
2 : A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.
3: S-F¥i%k Y-§ & ik o 3: S-Semester course, Y-Year-long course.
48P (2P A 2E) BELS B (FEPLROHET ) - 4: Total course (full-semester or full-vear) credits (in Arabic numerals).
KA % F Signature of Responsible Person :
AH1H =3 F ¥ § Head of Planning Division :
114#027 04p Date : 2025/02/04



74 & % Department [ll§ - 3T Bachelor's Program
Az § %4 Curriculum Plan

RS 3 G 2% 13 2
;L) Pf:n; Tl g g&i%ﬁ
R LA Erupe Corresponding - . . #ir
Not ES S Jif t
Course Title in Chinese Course Title in English (Notes) Education Goal Remcmz:ded R #3 = Course Offering Uni Remarks
112]13]4 Number Division
iE B 342 Elective Courses
N, . . <o fF4E
B EAR R Business Forecasting U|A|S|3|BD Senior Department of Marketing
PV . . i A E k
oy
B4 3k Promotional Marketing U[A]| S| 3 |[BCI Senior Department of Marketing
. . s T K
G %Y !
el Marketing Planning UlA|S]|3 (B Senior Department of Marketing
. o . <o Tag k
Appraisal of Distribution Business | U | A | S | 3 (AB Senior Department of Marketing
Leisure Management and <z g s
5w is
DU R Marketing Ul A|S| 3 |BCDH Senior Department of Marketing
. B FHE s
T 74l Sports Marketing UlA]S]|3 B Senior Department of Marketing
o e . . B g s
PRA%: ¥ 7 4 Service Marketing U|A| S| 3 |ABCEFGH Senior Department of Marketing
FH TR Marketing Data Science U|[A|[S|3]|ABD N FHE
’ Senior Department of Marketing
. International Business < g s
L
RREFFR Management Ul A|S]|3|BFG Senior Department of Marketing
B A A Food and Beverage Marketin U|A| S| 3 |BCDH s T
PR g & Senior Department of Marketing
. <o TFag k
o 74 Health Market U|A|S]| 3 [BCG . .
Fﬁ R4 ca arketing Senior Department of Marketing
The Research of Affective
FREE &A1 EEH . R <z (i A
f }at: S - Computing and Artificial U|A|S|1]|BD ? R, .
LSy Intelligent on Marketing Senior Department of Marketing
.. L <o gk
Lk aF /
LS Critical Thinking UlA|S]1ABH Senior Department of Marketing
e gl . .. S FaE s
£IFTE AR Innovation & Creativity U|A|S|1]|CEH Senior Department of Marketing
- E B %
#(NGOs) 47 Leadershlp and Management of ‘g L= & ¥ A
International Non-Governmental | U | A | S | 3 [BEFG Senior International Bachelor Program in
Organizations (NGOs) Agribusiness

Muprr o R R mEARP D (1F4 i mtdza)
Note : Instructions for completing this form are provided below (please provide the correct English alphabet letters in fields 1 to 4)
1 U-# L 3de ~ M-Fi L A2 ~ D-1% L 342 o 1: U-Bachelor's program, M-Master's program, D-Doctoral program.
20A-EHCB-R Y S C-r T o E L PP e A A B R % o
2 : A-Lecture, B-Internship, C-Subjects with private guidance such as student presentations or invited speeches, topic discussions, topic research, etc.
3: S-F¥i%k Y-§ & ik o 3: S-Semester course, Y-Year-long course.
48P (2P A 2E) BELS B (FEPLOHET) - 4: Total course (full-semester or full-vear) credits (in Arabic numerals).

KP4 & 3 Signature of Responsible Person :

A48 =3 F ¥ § Head of Planning Division *

114#027 04p Date : 2025/02/04



